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Kellogg Company’s legacy of community support dates back 
to our founder, who contributed to a host of charitable causes, 
particularly ones benefitting children. More than 100 years 
later, we continue to recognize that it’s important for our 
company to support our communities and assist those in 
need. At Kellogg, we view nutrition, wellness and well-being as 
intertwined, and we seek to support charitable initiatives that 
promote a healthier world.

 BATTLING MALNUTRITION AND PROMOTING HEALTHY LIFESTYLES
Through the creation and sponsorship of programs and initiatives and by donating time, resources and 
products, Kellogg is working to fight malnutrition, promote healthy lifestyles, and end childhood obesity 
worldwide. Examples of our work in the United States include: 

•	 We’ve parterned with Action for Healthy Kids to provide money and 
support for kids in need, through “Share Your Breakfast” grants, with the 
ultimate goal of helping to provide one million school breakfasts during 
the 2011-2012 school year. Thanks to Kellogg seed funding, Action for 
Healthy Kids was able to award grants to 95 schools in 26 states to help 
them increase breakfast participation during that academic year.

•	 Kellogg has a a longstanding partnership with Feeding America, 
the leading hunger-relief organization in the United States. For example, we request that our retail 
customers donate any of our product that is fit for consumption but isn’t able to be sold (because of 
damaged packaging, for example) to Feeding America. Although we have no way to track these donations, 
we estimate that it could be as much as $20 million worth of Kellogg products a year.  

•	 We have recently enlisted colleges and universities from across the country in the fight against hunger. 
In 2011, we teamed up with more than 115 colleges and universities from 25 states, for a nationwide 
total of more than half a million servings of cereal donated to food banks. 

•	 We’re a proud member of the Healthy Weight Commitment Foundation (HWCF), a coalition of 160-plus 
retailers, food and beverage manufacturers and nongovernmental organizations working to reduce 
rates of obesity (and childhood obesity in particular), and we support its Together Counts program, which 
was designed to inspire active and healthy living. Together, HWCF member companies have pledged to 
remove 1.5 trillion calories from coalition members’ U.S. products by the end of 2015. 

•	 Kellogg is partners with the nonprofit School Nutrition Foundation on its “Webinar Wednesdays” 
series, which offers continuing education to some 55,000 school nutritionists. We also coordinate and 
sponsor activities at the School Nutrition Association’s annual Child Nutrition Industry Conference and 
participate in meetings, presenting on topics such as vegetarian nutrition and the benefits of breakfast. 

Our founder, W.K. Kellogg, also established the 
W.K. Kellogg Foundation in 1930. Over the 
last 80 years, the Foundation, a separate and 
distinct entity from the company, ranks among 
the world’s largest private foundations and has 
made grants totaling more than $5.5 billion to 
a wide variety of projects around the world. 

 RECOGNITION FOR OUR CORPORATE RESPONSIBILITY EFFORTS
Kellogg ranked 20th on the Reputation Institute’s list of 100 of the World’s Most Reputable Companies, an 
assessment of the global reputations of the companies that are most liked, trusted and respected by more 
than 48,000 consumers in 15 countries. 

We ranked 4th on the Boston College Center for Corporate Citizenship 2011 CSR Top 50 Index, which 
ranks companies using three dimensions of how consumers view companies: citizenship, governance and 
workplace.  

Additionally, Kellogg ranked 5th among global consumer food products companies on Fortune magazine’s 
2011 list of “World’s Most Admired Companies.”

Kellogg helped fund “Share 
Your Breakfast” grants to 
95 schools in 26 states in 
the 2011-2012 school year 
to help increase breakfast 
participation.



 GIVING BACK TO OUR COMMUNITIES 
Each year, our goal is to donate to charitable causes the equivalent of 2 to 2.5 percent of pre-tax annual 
profits, including both cash and in-kind donations. In 2011, we met that goal, contributing more than $14 
million in cash (including brand philanthropy) and $24 million in products. Examples of our work in the 
United States include: 

•	 We raised $6.7 million, which supported more than 350 United Ways. The total includes pledges from 
nearly 8,500 employees, retirees and members of our Board of Directors, as well as the company’s dollar-
for-dollar match of those pledges. In addition to the financial contribution, more than 1,700 Kellogg 
employees participated in United Way “Days of Caring” service projects in their communities in 2011.  

•	 Through the new “Be a Good Cookie” 
campaign, Keebler® will donate 6 million 
cookies a year for the American Red Cross 
to share with blood donors. Keebler® will 
be the official cookie at every Red Cross 
blood collection operation in the United 
States through at least 2013. 

•	 In our headquarters community in Michigan, we’re helping to develop a new Battle Creek Area 
Mathematics and Science Center, slated for opening by the fall of 2013. Kellogg Company donated the 
building that will house the new center. The W.K. Kellogg Foundation and the Kellogg 25-Year Fund 
contributed $7 million each to support the facility. 

 LENDING A HAND IN THE FACE OF A DISASTER 
When disaster strikes, one of the first things a community needs is nutritious, ready-to-eat foods. Our shelf-
stable products – especially cereals – can provide sustenance to people whose lives have been upended by 
tornadoes, earthquakes, hurricanes and other natural disasters. We’re quick to respond when disaster hits to 
help bring nourishment and hope to those who need it most.

Over the years, Kellogg has donated substantial amounts of products and cash to assist impacted 
communities. When parts of the U.S. Midwest and South were struck by devastating tornadoes and flooding 
in May 2011, Kellogg announced some $650,000 in cash and product donations to assist those impacted. This 
total includes a $400,000 commitment of cash and product to Feeding America, the nation’s largest hunger-
relief charity, and $250,000 in cash to the American Red Cross. 

For more information, contact Brigitte Schmidt Gwyn, Vice President, Global Goverment Relations, at brigitte.s.gwyn@kellogg.com.

 COMMITTED TO DIVERSE LEADERSHIP AND A DIVERSE WORKPLACE
At Kellogg, we promote diversity among our corporate leaders and our employees.  
Kellogg Company’s U.S. workforce is 36 percent female and 31 percent people of 
color. Two members of our board of directors are women, one member is African-
American and one is Hispanic. Our 13-member executive leadership team (ELT) 
includes three women. In addition, the ELT is multicultural, with two Europeans, 
one Australian and one Canadian.  Additionally, we sponsor six Employee Resource 
Groups – one each for our African-American, Latino, LGBT, multinational, female 
and young professional employees.

Among the diversity awards and recognitions we received in 2011 and early 2012, we were honored with 
the CEO Leadership Circle of Excellence Award from the U.S. Department of Commerce’s Minority Business 
Development Agency; the Corporate ONE Award from the Michigan Minority Supplier Development Council; 
the Best Places to Work for LGBT Equality and a perfect score on the Corporate Equality Index from Human 
Rights Campaign; a Top 60 Companies for Hispanics from Hispanic Business magazine; a 50 Best Companies 
for Latinas from LATINA Style magazine; a 40 Best Companies for Diversity from Black Enterprise magazine; 
and a 25 Noteworthy Companies for Diversity from DiversityInc.

Kellogg’s diversity 
awards and 
recognitions place 
the company among 
the best workplaces 
for minorities. 


