
At Kellogg Company (NYSE: K), we strive to 
enrich and delight the world through foods 
and brands that matter. Net 2017 sales were 
approximately $13 billion, comprised 
principally of snacks and convenience foods 
like cereal and frozen foods.

To enrich and delight the 
world through foods 

and brands that matter

Nourishing families 
so they can  flourish 

and thrive

A true visionary, W.K. Kellogg aspired  to “make 
quality products for a healthier world.” More than a 
century later, we continue to provide consumers 
with a wide variety of great-tasting foods that 
nourish families so they can flourish and thrive. We 
are also committed to educating consumers about 
nutrition. 

• Dow Jones Sustainability Indices (2017)

• FTSE4Good (2017)

• NAFE,  “Top 50 Companies for Executive Women” (2017)

• Human Rights Campaign, “Best Place to Work for LGBT Equality” (2018)

• Ethisphere, “World’s Most Ethical Companies List” (2017)

• Fortune, “World’s Most Admired Companies” (2017)

• Forbes, “World's Most Reputable Companies” (2017)

• DiversityInc, “Top 50 Companies for Diversity” (2017)

• Black Enterprise, “Best Companies For Diversity” (2016) 

• Military Times, Best Employers for Vets (2017)

Our K Values shape our Kellogg culture and guide the way we run our 
business. They are at the core of who we are, what we believe and what 
brings us together as a global team. They help to define what makes our 
company and our people special, and how we all play an unique and 
critical part in the ongoing success of our business.

At Kellogg, we’re firmly committed to diversity and inclusion. We aim to 
have a workforce that reflects the diversity of our consumer base, and we 
want employees to feel they can be real and authentic. We know that both 
diversity and inclusion are business imperatives: Diversity helps us better 
understand what our consumers want and love, and inclusion helps to 
bolster employee productivity. Click for more information. 

From our kitchen to yours, we take pride in making 
simple foods that people love— foods that are 
sourced, produced and marketed responsibly. 

Here are some of our largest global brands:

We do this on our packaging as well as online through Open For Breakfast, a 
digital and social platform for consumers to go “behind the scenes” 
and learn more and ask questions about 

·  Where we get ingredients
·  How we make food
·  How we improving the nutrition of our food
·  Our work supporting famers and sustainable agriculture
·  How we give back to communities around the world                                                                          

Click for more information.

http://www.openforbreakfast.com/en_US/home.html?&gclid=COPC4POrmtMCFQcOaQodiEACPg
http://www.kelloggcompany.com/en_US/our-values.html
http://www.openforbreakfast.com/en_US/home.html?&gclid=COPC4POrmtMCFQcOaQodiEACPg


Today, the food industry and the marketplace in which we compete are being transformed 
in unprecedented ways, at unprecedented speed.

One thing that isn’t changing is who we are — a company with a heart and soul. We remain 
committed to nourishing the world with our foods, feeding people in need, nurturing our 
planet or living our founder’s values. Kellogg’s reputation as more than a business — as a 
diverse, inclusive community of passionate people making a difference around the world 
— remains a significant point of differentiation for consumers and other stakeholders.

We’ll continue bringing our heart and soul to life through initiatives such as Breakfasts for 
Better Days, our signature global cause through which we intend to keep fighting hunger 
and feeding potential.

Not only are we nourishing with our foods and feeding people in need, we’re nurturing our 
planet and helping to support the people behind our ingredients. Our 2020 global 
sustainability goals are aimed at responsible sourcing and natural resource conservation. 

Through Breakfasts for Better Days, Kellogg has already helped make billions 
of days better for people in need, providing 2.5 billion servings of food since 
2013. That includes making sure children have the best start to their day by 
getting breakfast at school. We’ve far surpassed our goal of one billion 
servings by 2016—but we’re only just getting started. Our new goal is to 
create 3 billion Better Days for people worldwide by the end of 2025.

We’ll accomplish this in five different ways:

1. Donating 2.5 billion servings of food
2. Expanding breakfast programs to reach 2 million children
3. Supporting the livelihoods of 500,000 farmers
4. Involving our employees in 45,000 volunteer days
5. Engaging 300 million people to help these efforts

Let’s work together to give the world a better day. Click for more information.

The W.K. Kellogg Foundation (WKKF),
established in 1930 as an independent,
private foundation by our founder and breakfast cereal pioneer, W.K. Kellogg, 
is among the largest philanthropic foundations in the United States. As legally 
separate entities, WKKF receives its income primarily from the W.K. Kellogg 
Foundation Trust, and the trust is Kellogg Company’s largest shareowner. In 
2016, Kellogg stock was approximately 57 percent of the trust portfolio, and 
the Kellogg Company paid more than $142 million in dividends to the trust to 
support the foundation’s work with children, families and communities.

www.Openforbreakfast.com

Visit us on Facebook

Follow Social K www.kelloggcompany.com

@KelloggCompany

YouTube.com/KelloggCompany
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