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ENVIRONMENTAL
SUSTAINABILITY

As a global food company, Kellogg has a stake in helping to ensure a healthy environment and abundant 
natural resources for generations to come. We take our sustainability responsibility seriously. Each Kellogg 
plant around the world has reduction goals for energy use, greenhouse gas (GHG) emissions, water use and 
waste sent to landfill, and Kellogg GoGreen employee teams sponsor events and activities that, along with 
our corporate-wide initiatives, help our company progress toward our environmental goals.

 REDUCTIONS IN ENERGY AND WATER USE, GHG EMISSIONS1 AND WASTE-TO-LANDFILL

As part of our continued commitment to sustainable practices, we have set companywide goals for lowering 
our energy use, greenhouse gas emissions and water use by 15 to 20 percent (per metric tonne of food 
produced) from 2005 to 2015. We also set a new goal to reduce our waste to landfill a further 20 percent (per 
metric tonne of food produced) from 2009 to 2015, after exceeding our initial 20 percent reduction targets 
within two years.

Since 2005 (our baseline year), we have made the following progress toward our goals:

•	 GHG emissions per metric tonne of food produced has dropped 11 percent;
•	 Energy use per metric tonne of food is down 8 percent; 
•	 Water use per metric tonne of food produced has been lowered 13 percent; and
•	 Waste sent to landfill per metric tonne of food produced has been reduced by 44 percent.

1 The protocols we use to calculate our GHG emissions are based on the GHG Protocol Corporate Accounting and Reporting Standard developed by the World Resources Institute and the World Business Council 
for Sustainable Development. Note that our energy and GHG data are for our global manufacturing facilities only. They do not include energy and emissions from our transportation fleet, offices or warehouses.

 SUSTAINABILITY SUCCESSES

•	 We operate a fleet of nearly 800 trucks, and through reduction efforts such as installing on-board 
computers in our trucks that allow us to monitor truck routes and driver performance, our carbon dioxide 
(CO2) emissions per case of food delivered are down 8 percent since 2007. In addition, in 2011 we enrolled 
our Kellogg-operated fleet in the U.S. Environmental Protection Agency’s (EPA) SmartWay program, a 
partnership among government, business and consumers to help reduce fuel use and improve air quality.  

•	 Seven of our U.S. cookie and cracker facilities earned the first-ever Energy 
Star certifications for bakeries from the EPA in 2011, and again in 2012. 
According to the EPA, these bakeries use one-quarter less energy than 
similar plants across the country. The Kellogg facilities represent more 
than half of the 13 bakeries that the EPA recognized nationwide.

•	 Kellogg was included in the Carbon Disclosure Leadership Index (CDLI) for the first time. The CDLI 
recognizes 55 companies in the S&P 500 with the highest “disclosure scores” for their submissions to the 
Carbon Disclosure Project (CDP). Disclosure scores are based on the level of comprehensiveness and depth 
of information reported to the CDP regarding companywide energy use and greenhouse gas emissions. 
Our disclosure score improved from 67 in 2010 to 85 in 2011. 

Seven Kellogg bakeries 
have been recognized by 
the EPA for their best-in-
class energy performance.



 RECYCLING AND REDUCING PACKAGING
•	 The first cereal cartons that rolled off the line 

in 1906 were made from 100 percent recycled 
paperboard, as are nearly all of our packages 
today. About 35 percent of that recycled board 
is post-consumer material. We are one of the 
largest users of recycled paperboard in the 
United States. In the few packages where we 
use virgin board, we source only from certified 
sustainable sources. 

•	 All told, our package-to-food ratios across 
product categories improved an average of 
3.5 percent in 2011, building on the strong 
foundation of the 7.9 percent improvement we 
achieved in 2010. 

•	 In 2010, Kellogg was one of 10 founding 
members of AMERIPEN, a group of North 
American-based companies focused on shaping 
public policy relating to packaging-related 
environmental issues. We also continue to be a 
member of the Sustainable Packaging Coalition 
and to participate in Walmart’s Packaging 
Supplier Scorecard project and the Global 
Packaging Project of the Consumer Goods Forum.

 SUSTAINABLE AGRICULTURE 
Our sustainable agriculture efforts focus on the crops we use most — rice, corn and wheat — in addition 
to palm oil. Increasingly, we are working directly with our suppliers and growers to communicate our 
sustainability expectations. A recent example of our grower partnership efforts is our work with rice growers 
in Louisiana. Over the past year, Kellogg has been working with rice farmers, the Louisiana Rice Mill and 
Louisiana State University (LSU) Ag Center to create a Rice Master Grower program.

For the past several years, Kellogg has been a member and funder of Field to Market: The Keystone Alliance 
for Sustainable Agriculture. Field to Market is a multi-stakeholder dialogue group that has brought 
together growers, agribusinesses, food companies and conservation groups to find ways to drive continuous 
improvement in commodity crop agricultural practices.

Because our products depend directly on the quality and characteristics of particular grains, Kellogg has for 
years been promoting the breeding of new and improved varieties. For example, Kellogg funds and supports 
breeding work at Michigan State University that is seeking to improve the disease resistance and pre-harvest 
sprouting of soft white wheat and research at the University of Illinois seeking to improve the nutritional 
profile of corn.

Additionally, though we are a very small user, we are concerned about the sustainable production of palm 
oil. To help growers fund the transition to sustainable palm oil, in 2012 we are again purchasing GreenPalm 
certificates to cover 100 percent of our current palm oil use. 

For more information, contact Brigitte Schmidt Gwyn, Vice President, Global Goverment Relations, at brigitte.s.gwyn@kellogg.com.

Redesigning packaging is critical  - the more 
products we can fit on a truck, the fewer truck 
trips required, so the less fuel we use and the 
fewer greenhouse gases we emit. 
Each year our packaging team works on 40-plus projects 
involving either designing packaging for an all-new product 
or improving packaging for an existing product. In 2011, for 
example:

•	 For several types of snacks, we eliminated corrugated cases 
altogether and instead shipped the product in shrink-
wrapped bundles of four to six cartons each. This improved 
the package-to-food ratio for these products by 32 percent. 

•	 We redesigned the MorningStar Farms® Chik’n Strips 
bags and cases in order to fit more into a corrugated 
case, thereby improving the package-to-food ratio by 13 
percent and increasing the number of units per truck by 33 
percent.  

•	 Kashi conducted a special Earth Day promotion with 
their TLC Chewy Granola Bars in which they replaced 
the product carton with stickers that held the five bars 
together front and back. This innovation improved the 
package-to-food ratio by 33 percent and increased the 
number of units per truck by more than 100 percent. The 
promotion was so successful that Kashi repeated it later in 
the year.

•	 Kellogg Company ranked 36th on Interbrand’s list of the top 100 Best Global Green Brands. We ranked 
5th in the “fast-moving consumer goods” category. 

•	 Kellogg received Certificates of Recognition for Energy Efficiency from Consumers Energy, a local utility, 
for our Battle Creek and Grand Rapids, Michigan, manufacturing plants.


